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Social MediaSocial Media
The Gold Rush of the 21st Century
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What is Social Media?

Social Media describes the online 
technologies and practices that 

people use to share content, 
opinions, insights, experiences, 

perspectives, and media 
themselves.

Source: wilkipedia.org
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What is Social Media?
•Blogs, feedback & suggestions

•Forums and newsgroups

•Photos, videos and podcasting

•Social networks

•Communications and entertainment.

Meet the Big PlayersMeet the Big Players……
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Why Social Media

• 250,000 new people become a member of 
Facebook everyday.
– Over 50% of Facebook users are over the age of 36

– The fastest growing demographic for women over 55

• 54% of Fortune 500 companies use Twitter to 
reach customers.

• Blogger attracts 106 billion visits every month

Why Social Media for 
Government Agencies?

• We’re Broke – it’s cheap!

• Reaches the target market.

• Develops relationships & maximizes 
communication

• Usability – ‘almost’ anyone can operate and 
navigate through it.

• Recency – instantaneous response from 
public
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What Does Social Media Equate 
To For Government Agencies?

• The complaint letter

• The focus group

• The feedback system

• The marketing/campaign message

• The public expectations (transparency, 
participation and responsiveness).

Why Government Agencies May 
Resist Social Media?

• Not convinced it has value.

• Don’t know where to start.

• Don’t have time.

• Don’t like change.
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KSP Jumps on the Facebook Train

• Branch Commander attended national 
conference workshop in 2009 about 
implementing Social Media sites.

• Our Branch created and implemented a FB 
page including information pertinent to the 
agency.

• We allow an open forum and welcome 
commentary from ‘fans’ – even if their 
opinion differs from that of the agency.

KSP Jumps on the Facebook Train
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KSP Includes several types of information on 
our FB page:

–News releases

–Special Events 

–Trooper Island Fundraisers

–Current and Historic Photos

–Public Service Announcements/video

–Commissioner’s Blog ‘Did You Know?’

KSP Jumps on the Facebook Train

The Results
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The Results

Why it Works For KSP?

• We provide current, relevant information 
that impacts people across the state.

• We allow an ‘open’ forum.  
– Valid critiques assist in providing the public 

with information they need and/or want.
– We can agree to disagree on certain topics.
– Many times other ‘fans’ handle negative 

comments.
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Why it Works For KSP?

• It allows us to show the public a side of the 
agency they don’t always get to see.

• Like many agencies, our media budget has 
been restricted.  Social Media provides a 
platform to get our message out without 
expending budget dollars.

• We respond to messages/emails with 
respect and in a timely fashion.  

Tips for Promoting Your Own FB Page

• Invite your employees to check out the 
page.  Ask for suggestions/opinions 
regarding content, appearance, etc.

• Keep your page fresh.
• Utilize other social media applications like 

YouTube, Twitter, Flickr, etc.
• Create an incentive to join.
• Put a visual link on the front of your agency 

website.
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Tips for Promoting Your Own FB Page

• Include your FB page address in your email 
signature, business cards, newsletters, etc.

• News Release – let people know you have 
a Facebook page.

• Send updates – change your status reports 
often.

• Utilize Google Analytics to determine who 
your audience is.

Tips for Promoting Your Own FB Page

• Consider using Facebook Ads program.
• Link with other like-minded agencies.  

Include their link on your page and vice 
versa to draw in a new fan base.

• Invite contacts from agency email lists to 
check out your page – don’t spam!

• Incorporate a survey to illicit feedback.
• Review your Agency Mission Statement
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The Kentucky State Police promotes 
public safety through service, integrity 
and professionalism utilizing 
partnerships to:

• Prevent, reduce and deter crime and 
the fear of crime.

• Enhance highway safety through 
education and enforcement;

• Safeguard property and protect 
individual rights.

FACEBOOK TUTORIALFACEBOOK TUTORIAL
• Michael Morrison

– Creating a FB Page
– Maintaining the Page
– Deleting Posts
– Monitoring Posts
– Posting Updates
– Viewing Demographics
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Questions?

Contact Information

Sherry Bray
Michael Morrison

Kentucky State Police
Public Affairs Branch
919 Versailles Road
Frankfort, Ky. 40601

(502) 695-6344


