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TRADITIONAL: RADIO, PRINT, TV
SOCIAL MEDIA: 
FACEBOOK, YOUTUBE, TWITTER

MARKETING PLAN



MARKETING PLANNING 
CALENDAR

GENERATIONAL DIVERSITY

SOCIAL MEDIA MARKETING IS A WAY 
TO CONNECT AND DRIVE 
CUSTOMERS TO TRADITIONAL MEDIA 
TOUCH POINTS OR PLATFORMS
HOWEVER TO UNDERSTAND AND 
MAXIMIZE SOCIAL MEDIA ONE MUST 
UNDERSTAND “GENERATIONAL 
DIVERSITY”



Radio to Web

GENERATIONS CLASSIFIED

MATURES (TRADITIONALISTS OR 
VETERANS) – BORN 1920-1940
BOOMERS (ENOUGH SAID) – BORN 
1940-1960
GENERATION “X” (ME GENERATION)  -
BORN 1960-1980
MILLENNIALS (GLOBAL CONNECTION) 
–BORN 1980- 2000           



Website Statistics

75% of all households have access to the 
Internet
Of those, 94% use the web to decide 
where to travel and for their travel planning
88% of tourism and economic 
development organizations spend more on 
printed materials than on the web. (It 
should be the opposite)
86% of people won’t go past the second 
page of search results.

www.destinationdevelopment.com

Website Statistics

http://www.compete.com



Social Media Networks

1. Facebook1. Facebook

2. Myspace2. Myspace

3. Twitter3. Twitter

4. Wikipedia4. Wikipedia

5. YouTube5. YouTube

Facebook

Facebook helps you connect and share with the people in your life.



Facebook Statistics

More than 370 million active users 
50% of active users log on to Facebook in 
any given day 
The fastest growing demographic is those 
35 years old and older 
More than 8 billion minutes are spent on 
Facebook each day (worldwide)
More than 10 million users become fans of 
Pages each day 

Our Facebook

Contains

•Information and Events

•Photos/Video from TV, 
Radio and Magazine

•Link to fw.ky.gov site

•Photos from the Field staff

KDFWR Facebook

www.facebook.com/KDFWR



CONNECT TO SPECIFIC
USER GROUPS

Proposed Solutions 
10,288  FANS

KDFWR Facebook Page
Link to buy licenses
“Facebook Chat” to answer questions
Post upcoming events/shows
Post pictures of events (people at shows)
Every link we have must be represented
Calendar of Salato Events
Show success or failure



Myspace

A place for friends.

Myspace Statistics

76 million members in MySpace U.S., with 
a U.S. growth rate of 0.8% per month 
The average MySpace user now spends 
266 minutes (4.4 hours) on the site every 
month 
85% of MySpace users are of voting age 
(18 or older)
1 in 4 Americans is on MySpace 



Our Myspace

No known Myspace for 
either Kentucky 

Department of Fish 
and Wildlife 
Resource or 

Kentucky Afield.

Proposed Solutions

Create KDFWR Myspace page
Play audio commercials/show exerpts
Add pictures of events/shows
Post quotes and comments
Link to license information
Link to fw.ky.gov
Contact information (email/phone)



Twitter

Share and discover what’s happening right now, anywhere in the world. 

Twitter Statistics

63% of Twitter users are male
Number of Tweets to date:



Our Twitter

http://twitter.com/kyfishwildlife

Contains

•Upcoming events

•News Release information

•Links to fw.ky.gov

KYFishWildlife on Twitter

Proposed Solutions

Advertise and track number of clicks 
http://twittertise.com/
Post season openings (push hunting license)
Fishing report? (push fishing license)
Elk Lottery
Sportsmans License
Outreach programs for involvement
Current Events



Wikipedia

Wikipedia Statistics

11.33% of global Internet users visit daily
Average daily time on site is 5.4 minutes
Kentucky Department of Fish and Wildlife 
Resources Wikipedia page has been 
viewed 519 times in 2009 compared to 
3336 in 2010.



Our Wikipedia

Contains

•Mission Statement

•History

•List of Commissioners

•Link to fw.ky.gov

http://en.wikipedia.org/wiki/Kentucky_Department_of_Fish_and_Wildlife_Resources

Proposed Solutions

License information (link)
Up to date information (history stops at 1995)
Link to Facebook/Twitter
Calendar of events
Strategic Plan
Existing Measures
Contact Info
How to apply for quota hunts, elk lottery
Research Library



YouTube

YouTube Statistics

Average Video Length: 2 minutes 46.17 
seconds 
100,000,000 – number of YouTube videos 
viewed per day 
Internet viewers have viewed 14.8 billion 
online videos in January 2009 alone. 

Average of 101 videos per person



Our YouTube

http://www.youtube.com/results?search_query=
kentucky+department+of+fish+and+wildlife&sea
rch_type=&aq=f

Contains

•Kentucky Afield Television 
clips

•KDFWR in search results

•Most clips supplied by 
KYAfield user

Proposed Solutions

Post video of events/shows
Post TV Commercials/Sponsorships/Sponsor 
Commercials 
http://fw.ky.gov/video/boatingcommercial.wmv
‘Take me fishing’ commercial
Radio Commercial (award winning)



New Possibilites

New Social Media 
Possibilities

Pictures                       
http://www.flickr.com/
iPhone app 
http://swebapps.com/index.htm
Blog                     
https://www.blogger.com/
Instant Messaging


